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ADVANCE PR AISE FOR STAT E O F T H E WO R L D 2010:
“If we continue to think of ourselves mostly as consumers, it’s going
to be very hard to bring our environmental troubles under control.
But it’s also going to be very hard to live the rounded
and joyful lives that could be ours. This is a subversive volume
in all the best ways!”

—Bill McKibben, author of Deep Economy and The End of Nature

“Worldwatch has taken on an ambitious agenda in this volume.
No generation in history has achieved a cultural transformation
as sweeping as the one called for here…it is hard not to be
impressed with the book’s boldness.”

—Muhammad Yunus, founder of the Grameen Bank

“This year’s State of the World report is a cultural mindbomb
exploding with devastating force. I hope it wakes a few people up.”

—Kalle Lasn, Editor of Adbusters magazine

Like a tsunami, consumerism has engulfed human cultures and
Earth’s ecosystems. Left unaddressed, we risk global disaster. But
if we channel this wave, intentionally transforming our cultures to
center on sustainability, we will not only prevent catastrophe, but
may usher in an era of sustainability—one that allows all people
to thrive while protecting, even restoring, Earth.

In this year’s State of the World report, 50+ renowned researchers
and practitioners describe how we can harness the world’s
leading institutions—education, the media, business, governments,
traditions, and social movements—to reorient cultures toward
sustainability.

F E AT U R E D AU T H O R S I N C L U D E :
Muhammad Yunus, Paul Ehrlich, David Orr,

John de Graaf, Cecile Andrews, Robert Costanza,
Ray Anderson, Susan Linn, Satish Kumar,

Michael Shuman, Juliet Schor,
and William McDonough



A Closer Look at the Cover Image, Chris Jordan’s Gyre

Several million pounds of plastic enter the world’s oceans every hour, portrayed on the cover by the 2.4 million bits
of plastic that make up Gyre, Chris Jordan’s 11- by 8-foot reincarnation of the famous 1820s woodblock print,
The Great Wave off Kanagawa, by the Japanese artist Katsushika Hokusai. Above are two close-ups of Gyre.

The entire image, consisting of 2.4 million pieces of plastic.

For Worldwatch’s Transforming Cultures blog, book
overview, discussion questions, and events calendar,
visit blogs.worldwatch.org / transformingcultures

S TAT E O F T H E W O R L D 2 0 1 0 TA B L E O F CO N T E N T S :
1. The Rise and Fall of Consumer Cultures

2. Traditions Old and New
3. Education’s New Assignment: Sustainability

4. Business and Economy: Management Priorities
5. Government’s Role in Design

6. Media: Broadcasting Sustainability
7. The Power of Social Movements


